3BIT
Ananacenka Jlaniina IOpiiioBuua
acIipaHTa IepIIoro poKy MiJArOTOBKU
cneriaabHocTi 281 «Ily0OiuHe ynpaBiliHHS Ta aIMIHICTPYBaHHSI»
Kadeapu myOJIiYHOTO YIIPABIIHHS Ta MEHEDKMEHTY OpraHizarii
HaB4aapbHO-HayKOBOTO IHCTUTYTY MEHE/DKMEHTY, XapUOBHX TEXHOJIOTiH Ta TOPTiBIIi
HamionansHoro yHiBepcurery «UepHiriBcbka moJliTexHiKa

AcripaHT BUKOHYE JHCEpPTaliiiHy poO0oTy Ha TeMmy: «Memoou nioeuuieHHA iHeeCmuyiiiHol
npueabaueocmi micma: micmooyoieHa OiAlbHICHb MICUE6020 CAMOBPAOYEAHHA) .

BiamoBimHO 10 1HAMBIAYaJdbHOTO IUIaHY POOOTH acmipaHTa MEpIIOro POKY MiATOTOBKH
BUOpaHO Ta OOIPYHTOBAaHO TeMy JHUCepTaliifHOl poOOTH, sKa 3aTBepkeHa BueHoro paaoro
HarmionansHoro yHiBepcUTETY «YepHIriBChbKa IMOMITEXHIKA»; 3aTBEPHKEHO 1HAMBIAYaTbHUN IUIAH
pobotu, oOpaHO BUOIPKOBI HaBYaIbHI JUCIHIUTIHK; BHU3HAYCHO CTPOKH BUKOHAHHS Ta OOCSTH
myOJTikaIlii 3a TeMOIO JucepTarlii.

3a 0CBITHBOIO CKJIAI0BOIO BiJICYTHS aKajeMiuHa 3a00prOBaHICTb.

3a HayKOBOIO CKJIA0BOIO:
IOPOBE/ICHHS HAYKOBO-JIOCIITHUIBKOT pOOOTH 32 TEMOIO JTOCIIJKCHHS:
e OOrpyHTOBAaHO TeMy JAHCEpTAlliiiHOi poOOTH, BHU3HAUEHO CTPYKTYPHHH 3MICT
OCIIIKEHHS
®  ONpAIbOBaHO HAYKOBI JKEpeEIia 3a TEMOIO JTOCIIKCHHS,

Y4yacTe B MDKHapOZHOMY KOHKypci mIpoekTiB 3 mpoektoM «Head of marketing» 3 po3pobxu
JOCTYITHOT'O IBUAKO301pHOTO MOIYIHHOTO XKHUTJIA JIJIsl OTIEPATHUBHOI JIIKB1MAIlii HACIIKIB BIHU.
["onoBHuii penakrop xypHaiuis: 1) “MoHomniT”; 2) )kypHany ypOaHicTuku “Al”;

Crniucok omy0JiKOBaHMX Ta MOJAHUX JI0 JPYKY Ipallb

Ilooano 0o opyky:

Onyonixoeano:

1. Muxaiinoscbka O.B., Ananacenko JI.}O. Place-Marketing (MapkeTHHr MicCIb) SIK
NEPCHEKTUBHUNA HamNpsAMOK pOOOTH MiIChbKOi anMiHicTpauii. €gponeiicbkuti 6umip nyoniuHo20

ynpaeninns: marepianu VI perioHansHol HaykoBoi kKoH(epenii; 16.12.2022 p., m. YUepHiris / 3a
3ar. penl. Pyaenko O.M., Muxaiinoscekoi O.B. UepHiris : HY «UepHiriBcbka mositexHikay, 2022.

3n00yBau Ananacenko /.FO

HaykoBuii kepiBHUK
I.IEPXK.YIIp., JOLEHT 0.B. MuxaiijioBcbka



